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WHAT’S BEUC?

�� BEUCBEUC = = BBureau ureau EEuropuropééen des en des UUnions de nions de 
CConsommateurs (onsommateurs (createdcreated in 1962 in 1962 andand fundedfunded by by 
membersmembers andand EuropeanEuropean Commission).Commission).

�� 43 43 membersmembers fromfrom 31 31 europeaneuropean countries.countries.
�� Main Main taskstasks : to : to representrepresent thethe membersmembers andand to to 

promotepromote andand to to defenddefend thethe interestsinterests ofof allall
europeaneuropean consumersconsumers ..

�� In FOOD AREA, to In FOOD AREA, to ensureensure more food more food safetysafety , , 
more information, to more information, to facilitatefacilitate informedinformed andand
healthyhealthy choiceschoices , to , to preventprevent misleadingmisleading
information,information, ……



EVOLUTION OF CONSUMERS EVOLUTION OF CONSUMERS 
ATTITUDE.ATTITUDE.

�� THETHE consumer consumer doesndoesn ’’ tt existexist ……but but wellwell
consumerconsumer SS withwith specificspecific expectations, expectations, 
demandsdemands ,,……

�� EvidentEvident evolutionevolution thesethese 25 25 lastlast yearsyears ::
�� In In thethe 8080’’ss……TELL ME!TELL ME!
�� In In thethe 9090’’ss……SHOW ME!SHOW ME!
�� In In thethe 20002000’’ss……PROOF ME!PROOF ME!



QUALITY SCHEMES AND THE QUALITY SCHEMES AND THE 
CONSUMERS.CONSUMERS.

�� In 2007 a In 2007 a belgianbelgian surveysurvey (795 (795 consumersconsumers
17 17 yearsyears andand more): more): «« Do Do youyou knowknow …… »» ::

�� PDO : 27%PDO : 27%
�� TSG : 8%TSG : 8%
�� PGI : 6%PGI : 6%

��……ORGANIC : 71%.ORGANIC : 71%.



QUALITY SCHEMES AND THE QUALITY SCHEMES AND THE 
CONSUMERS.CONSUMERS.

�� PDO PDO –– TSG TSG –– PGI / ORGANIC / PGI / ORGANIC / «« DU DU 
TERROIRTERROIR »» / / «« FERMIER / FAIR TRADE / FERMIER / FAIR TRADE / 
«« REGIONALREGIONAL »» / / ……otherother numerousnumerous
privateprivate labels ! labels ! 

�� Too much Too much isis too much!too much!
�� A lot A lot ofof thesethese schemesschemes : : nono legislationlegislation ––

nono control control -- ....
�� VeryVery differentdifferent philosophies : philosophies : 

ethicalethical ……qualityquality ..



OUR ANALYSIS.OUR ANALYSIS.

�� WeWe are NOT AGAINST are NOT AGAINST QualityQuality
SchemesSchemes ……but but nono TWO SPEED Food!TWO SPEED Food!

�� SuchSuch QualityQuality SchemesSchemes must must answeranswer to to 
differentdifferent criteriacriteria ::

�� To To bringbring an an addedadded value (more value (more thanthan thethe
legislationlegislation ).).

�� To tell To tell clearlyclearly to to thethe consumersconsumers theirtheir
specificityspecificity ..



OUR ANALYSIS.OUR ANALYSIS.

�� To To bebe transparent transparent andand to to answeranswer to a book to a book ofof
loadsloads (accessible to (accessible to thethe consumersconsumers ).).

�� To To bebe delivereddelivered by an by an independentindependent societysociety ..
�� To To bebe regularlyregularly controledcontroled andand eventuallyeventually

punishedpunished ((withdrawalwithdrawal ) in case ) in case ofof malpracticemalpractice . . 
WhatWhat frequencyfrequency ? ? WhatWhat resultsresults ? ? HowHow to to knowknow
as as consumersconsumers ??

�� To To bebe easilyeasily identifiedidentified by by thethe consumer.consumer.
�� NotNot to to bebe an argument for an argument for artificialartificial additionaladditional

cost.cost.



THE EUROPEAN QUALITY THE EUROPEAN QUALITY 
SCHEMES.SCHEMES.

�� Do Do wewe needneed thesethese THREE THREE schemesschemes ??

��DefinitionsDefinitions tootoo generalgeneral ! More ! More specifiedspecified
criteriacriteria andand more visible for more visible for thethe
consumersconsumers ..

��VoluntaristVoluntarist ? ? IsIs thisthis efficient?efficient?



URGENT NEED OF OBJECTIVE URGENT NEED OF OBJECTIVE 
INFORMATION.INFORMATION.

�� TEST ACHATS TEST ACHATS –– May 2010.May 2010.
�� AnalysisAnalysis ofof packaging packaging andand labelling labelling 

aroundaround thethe concept concept «« AUTHENTICITYAUTHENTICITY »» ( ( 
denominationdenomination vs composition vs composition ––
traditionaltraditional –– originorigin --……).).

�� In a lot In a lot ofof casescases ……thethe consumersconsumers are are 
misledmisled about about thesethese aspects aspects andand meanmean to to 
buybuy somethingsomething veryvery differentdifferent ofof thethe
realityreality !(!( falsefalse originorigin –– falsefalse recipesrecipes -- ……).).


