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Continuing 100 Years of Designing the Future
2014 SKODA Day held in Beijing
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On June 19", 2014, SKODA China held the 2014 SKODA Day at the Embassy of the Czech Republic in Beijing. Representatives from SKODA AUTO headquarter in Czech Republic, SKODA
China, SYW 3KODA brand and 68 media friends nationwide gathered together to discuss SKODA's new design language, model offensive, its strategy plan in China and enjoyed rich

cultural feast of Czech Republic, the homeland of SKODA.
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With this May the ninth month in a row of continuous growth, SKODA is pushing

forward its 2018 strategy. The promotion of the largest-scale model offensive in

corporate history proves once again that SKODA with its more than 100 years of
tradition and history is a brand on the move. In China, the strongest individual
market for SKODA in the world, SKODA has joined hands with Shanghai
Volkswagen for the model offensive and the expansion of local production. Mr.
Andreas Hafemann, President of SKODA China said, "China is an important pillar of
the company’s 2018 development strategy. The new design language and robust
model offensive will help us to further improve SKODA's brand image and provide
more diversified vehicle model choices with a more evident and unique SKODA

design to Chinese customers
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During the century-long development of its brand, SKODA has always built on
the concept of products with high design standards. At this SKODA Day, Mr,
Peik von Bestenbostel, Head of Communications of SKODA AUTO, introduced
to media friends and guests SKODA's new design language and future design
development of the brand. He emphasized SKODA's unremitting pursuit for
craft, precision, value and emotions, and laid stress on design DNA and

recognition of the brand.
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SKODA has always regarded the promotion of Czech culture as part of its
mission, and the SKODA Day also features a Czech Republic cultural
presentation area, where media friends enjoyed Czech classical music, Czech
national cuisine, delicate Bohemian crystal, and Krtek cartoon that Chinese
audience are very familiar with, feeling the culture of Czech Republic. In
addition, Markéta Matlova, a famous Czech soprano has been invited to sing
the song Jasmine Flower in Chinese, which vividly explained the depth and
nature of China - Czech friendship.
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SKODA is firmly rooted in the fertile cultural soil of the heartland of European car
Industry in the Czech Republic, and deliberately chose the Embassy of the Czech
Republic in Beijing to hold the SKODA Day. As an outstanding representative of
Czech industry, SKODA is now cooperating with the Embassy of the Czech
Republic in Beijing and the Czech Consulate General in Shanghai in the fields of
music, fashion design, education and many others. Besides this, Czech
ambassador to China Mr. Libor Secka has chosen SKODA Superb as his official
vehicle for the fourth consecutive year. Mr. Zbynek Noha, Minister Counsellor of
the Embassy of the Czech Republic in Beijing commented, "Through every contact
with China SKODA injects new vitality into China - Czech cooperation and
communication. | believe that SKODA clients in China can also sense the charming

culture of the Czech Republic through the elegance of driving SKODA cars.”
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The SKODA Day also provided interactive programs for media friends. The mini

Tour de France contest, which promoted SKODA's close link with cycling

attracted many to ride and compete. The winner who achieved the best result
was awarded with a SKODA bicycle by Mr. Andreas Hafemann, President of
SKODA China. Meanwhile, the T-shirt design and Octavia model design corners
offered precious opportunity for media friends to give free rein to their

imagination and design their own New SKODA Octavia.
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