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DISCOVER

markel opportunities,
problems, alternatives

TRANSFORM
our national identity,
integnty and image

INTEGRATE
tourism, trade and
invesment sectors
ARRANGE . PROMOTE
business trips, fairs : our country, culture,
seminars ; and business
MATCH-MAKE

a win-win partnership,

LOBBY
cooperation and collaboration

government, commerce,
society leaders

ORGANIZE
relevant meetings,
conferences and events

. Twitter: @hermawank / Email: hermawan_kartajaya.@markplusinc.com HERMAWAN KARTAJAYA



RO

THANKYOU






