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1980 1990 2000 2010

Singapore
“YourSingapore” 

(2010)
“Uniquely 

Singapore” (2004)

“Malaysia Truly 
Asia” (1999)

“New Asia” (1996)“Surprising 
Singapore” (1985)

“Instant Asia” 
(1970s)

“The Garden City” 
(1967)

“The Lion City” 
(1963)

Malaysia

Thailand

“Amazing Thailand: 
Always Amazes You”

(2010)

“Amazing Thailand”
(1998)

Vietnam
“Vietnam – Timeless 

Charm”(2012)
“Vietnam – The 

Hidden 
Charm”(2005)

NATIONS

“One Malaysia”

EVOLUTION OF SEVERAL NATION BRANDINGS
PRE-FACE:

Twitter: @hermawank / Email: hermawan_kartajaya.@markplusinc.com



1980 1990 2000 2010

Phillipines

Korea

Taiwan

Japan

“It’s More Fun In 
the Philippines” 

(2012)

“Pilipinas Kay 
Ganda” (2010)

“WOW 
Philippines” 

(2003)

“Korea Sparkling” 
(2007)

“Korea Be 
Inspired” (2010)

“Taiwan – The 
heart of Asia” 

(2011)

“Taiwan Touch 
Your Heart” 

(2001)

“Japan. Endless 
Discovery.” 

(2011)

“Made in Taiwan”

NATIONS

EVOLUTION OF SEVERAL NATION BRANDINGS
PRE-FACE:

Twitter: @hermawank / Email: hermawan_kartajaya.@markplusinc.com



EVOLUTION OF SEVERAL NATION BRANDINGS
PRE-FACE:

1980 1990 2000 2010

India

Sri Lanka

Myanmar

Maldives

“Mystical 
Myanmar” 

(2007)

“Incredible India” 
(2002)

“Sri Lanka – The 
Wonder of Asia” 

(2012)

“The Sunny 
Side of Life” 

(2000)

“Always Natural” 
(2011)

“The Sunny 
Side of Life” 

(2012)

NATIONS

Twitter: @hermawank / Email: hermawan_kartajaya.@markplusinc.com



EVOLUTION OF SEVERAL NATION BRANDINGS
PRE-FACE:

1970-1980 1990 2000 2010

Indonesia

“Indonesia, There is 
More to It Than Bali”
(mid 1970)

“Indonesia, Bali and 
Beyond” 
(1974-1976)

“Indonesia, Bali Plus 
Nine” 
(1976 – 1985)

“Indonesia, the Smiling 
Islands” 
(1977 – 1979)

“Indonesia, Emerald of 
the Tropics” 
(1979 – 1983)

“Let’s Go Indonesia” (1991)

“Visit Indonesia” (1991- 2010)

“Wonderful Indonesia” 
(2011)

“Wonderful Indonesia” 
(2012)

(2009, Kemendag RI)

“Indonesia Kreatif “
(2012)

NATIONS

Twitter: @hermawank / Email: hermawan_kartajaya.@markplusinc.com





FROM 4Cs TO 5Cs

DIPLOMACY DIPLOMAT

Twitter: @hermawank / Email: hermawan_kartajaya.@markplusinc.com





23 LANGUANGES
MARKETING 3.0

Persian

Twitter: @hermawank / Email: hermawan_kartajaya.@markplusinc.com



VALUE-BASED MATRIX
MARKETING 3.0

Twitter: @hermawank / Email: hermawan_kartajaya.@markplusinc.com



PDB
MARKETING 3.0

POSITIONING DIFFERENTIATION

BRAND

brand integrity

Twitter: @hermawank / Email: hermawan_kartajaya.@markplusinc.com



CONNECTED
CATALYST
CIVILIZED

CLARIFICATION
OF

PERSONA

CODIFICATION
OF 

DNA

CHARACTER
WITH CHARISMA 

DIFFERENTIATIONPOSITIONING

BRAND

WHAT IS YOUR 
COLOR?

WHAT IS YOUR 
AUTHENTICITY?

WHAT IS YOUR 
AURA?

brand integrity

TRIPLE-C
THE TRANSFORMATION



DIPLOMACY DIPLOMAT

FROM PDB TO TRIPLE-C

Twitter: @hermawank / Email: hermawan_kartajaya.@markplusinc.com





FROM 9 CORE ELEMENTS TO 12Cs

LEGACY MARKETING

Segmentation

Targeting

Positioning

MARKETING MIX

Price

Promotion

Branding

Process

Differentiation

Product

Place

Selling

Service

NEW WAVE MARKETING

Communitization

Confirmation

Clarification

New Wave Marketing Mix

Currency

Conversation

Character

Collaboration

Codification

Co-creation

Communal Activation

Commercialization

Caring



THE DIPLOMAT WHEEL

Twitter: @hermawank / Email: hermawan_kartajaya.@markplusinc.com






